
Talangattraktion  

- Så attraherar vi internationella talanger till 

Stockholmsregionen  



Stockholm Business Alliance 
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Stockholm Business Alliance 

Business services Investment promotion International marketing 

The service from the municipalities to 

the local established companies is 

measured within five significant areas.  

Promoting the Stockholm Region to 

attract investors, notably within ICT , 

Life Science and Cleantech. 

The strengths of the region is marketed 

by the brand Stockholm- the capital of 

Scandinavia. 

A cooperation with more than 50 municipalities in the Stockholm Region. Working with: 



Attracting talents to the Unicorn Factory  
- Stockholm’s secret sauce  



Take aways 
 
- Importance of facts  
- Power of the crowd  
- (Y)Our city’s DNA 
 





“On a per capita basis, Stockholm is the second 
most prolific tech hub globally, with 6.3 billion-dollar 
companies per million people (compared to the 
Valley with 6.9)”                              
Atomico 

     



vhttp://www.mindnews.fr/articles/images/2016/

06/21/bd4d7ec4f1db2c78c643d6e8523347bc1

d5db37e-290.png 





#SthlmTech 



”The war for talent is over. The talent won.” 
      Johannes Sundlo, HR Controller at Spotify 















- Worklife balance 
- Drive of people 
- Flat hierarchies 
- Gender balance 
- Diversity 
- Quality of life 
 

This is what makes talents stay in Stockholm. 
 











There is still a lack of  

role models 



WHAT? “Stockholm – A Woman’s Place” is an initiative by Invest Stockholm, the official 

investment promotion agency of Stockholm, to support equal opportunities for women and men. 

WHY? We want to encourage professional women around the world to see Stockholm as a 

place where they can progress their careers and fulfill their potential. 

HOW? Through communication, information resources, seminars and workshops, we will 

actively work to raise awareness of the benefits of gender equality for women, men and society 

in general.  

In this initiative, we invite all Stockholm-based companies that strive for gender equality 

to declare themselves a woman’s place.  

 

What is “Stockholm – A Woman’s Place?” 









A Woman's Place Podcast 
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https://www.youtube.com/watch?v=fHyhhTtVnN0
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Win - Win - Win - Win  
Arbetsgivaren: 

 

Employer branding. 

 

Goodwill – Vi bryr oss 

om 

Stockholmsregionen 

tillsammans 

 

Leadsgenerering och 

potentiella 

rekryteringar. 

 

Ambassadören: 

 

Stolthet att representera 

Stockholmsregionen och 

företaget de arbetar på. 

 

Karma – det känns bra 

att ”pay it forward”. 

 

Bygger sitt personliga 

varumärke. 

Regionen: 

 

Ökad tillväxt genom 

expansion. 

 

Det positionerar och stärker 

regionens varumärke på ett 

hållbart, transparent, 

kollaborativt sätt.  

 

Bygger relationer med 

företagen. 

 

 

 

 

 

  

 

 

 

Talangen: 

 

En personlig kontakt 

och introduktion till 

Stockholmsregionen 



Take aways 
 
- Always with the community 
- They come for the scene and stay for the values  
- Power of the crowd, bottom-up  
- 4 x Win  
 



Tack! 
 
 
@JulikaLamberth 
 
Julika.Lamberth@stockholm.se 
 
movetostockholm.com 
 
 


